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Passenger vehicle (PV)
wholesales (dispatches to
dealers) recorded its
highest-ever monthly sales
in October, to 4,60,739 units,
reporting a growth of 17.2
per cent year-on-year (y-o-
y), as compared with
3,93,238 units in the year-
ago period, according to data
provided by the Society of
Indian Automobile Manufac-
turers (SIAM) on Friday.

Domestic two-wheeler
wholesales grew two per
cent y-o-y, to 22,10,727 units
during the month, as against
21,64,276 units in October,
2024. 

Scooter dispatches grew
by over 14 per cent y-o-y, to

8,24,003 units (7,21,200
units). Motorcycle dis-
patches declined by four per
cent y-o-y, to 13,35,468 units
in October, against 13,90,696
units in October 2024.

Three-wheeler dispatches
also grew by six per cent y-
o-y, to 81,288 units in Octo-
ber, against 76,770 units in
the corresponding month
last year.

“Passenger vehicle, two-
and three-wheeler segments
posted their highest-ever
dispatches to dealers in Oc-
tober, primarily buoyed by
the festive demand and the
recent GST rate reduction,
despite being constrained
due to certain logistic limita-
tions,” said Rajesh Menon,
Director General, SIAM.

With the reduced GST
rates e�ective from Septem-

ber 22, October also wit-
nessed a strong uptick in
vehicle registrations, result-
ing in a notable rise com-
pared to wholesales, he
added.

EXPORTS

Overall, domestic whole-
sales of vehicles across cat-
egories grew by 4.5 per cent
y-o-y in October, to
27,52,754 units, during the

month as compared with
26,34,284 units in October
2024, indicated SIAM data.

In terms of exports, the
dispatches across categories
grew by more than 19 per
cent y-o-y, to 5,41,191 units,
in October, as compared
with 4,54,055 units in the
same month last year.

The PV exports grew by
around 12 per cent y-o-y to
68,738 units during the

month, as against 61,531
units in October last year.
Similarly, total two-wheeler
exports grew by around 18
per cent y-o-y, to 4,30,035
units last month, as com-
pared with 3,65,342 units in
October the previous year.

Total three-wheeler ex-
ports grew by 56 per cent y-
o-y, to 41,866 units in Octo-
ber, as against 26,798 units in
the year-ago period.

PVs, 2- & 3-Ws see best-ever Oct wholesales 
POLICY BOOST. The month also witnessed strong uptick in vehicle registrations due to reduced GST rates
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Tata Motors Passenger
Vehicles Ltd reported a
multi-fold increase in its net
profit of ₹76,248 crore, in-
cluding a one-time notional
profit on disposal of discon-
tinued operations of ₹82,600
crore. Excluding the gain, the
company saw a loss of ₹6,368
crore as against a profit of
₹3,056 crore reported during
the same time a year ago.

The company stated that
it was severely impacted by a
cyber incident at its UK sub-
sidiary, Jaguar Land Rover,
which resulted in EBIT mar-
gins of -8.6 per cent (down
1,370 bps). Revenue from
operations was down 13.51
per cent, to ₹72,349 crore
during the quarter. JLR rev-
enue was down by 24.3 per
cent, to £4.9 billion. 

It added that JLR EBIT
guidance is slashed to 0 per
cent to 2 per cent for FY26,
from the earlier 5 to 7 per
cent. Its free cash flow for
the quarter was negative
₹8,300 crore, driven by lower
volumes on cyber incident.

GST 2.0 PUSH

The company stated that it
will focus on stabilising pro-
duction and increasing resili-
ence throughout the exten-
ded supply chain. Tata
Motors passenger vehicle
(PV) segment stated that the
domestic business continues
to witness robust demand
following the rollout of GST
2.0, and that the company
will drive growth through

new product interventions
and strong marketing
actions.

“With the demerger com-
pleted, both JLR and do-
mestic PV businesses are
well poised to leverage the
significant opportunities.
Demand situation remains
challenging globally, but do-
mestically, there are signs of
resurgence,” said PB Balaji,
Group CFO, Tata Motors.

The company is expecting
JLR to make a comeback in
H2, but has stated that the
impact of the cyber incident
will continue in Q3. JLR is
also looking for other
sources for semiconductor
supply, which is impacting
luxury carmakers. JLR will
start production in its Chen-
nai plant from January. 

PV VOLUMES

The firm stated that its PV
and EV volumes were at
1,44,500 units — up 10.8 per
cent y-o-y, on reduced GST
rates and festive demand. 

“We have a strong pipeline
of bookings that have over-
flowed from Q2. We expect
to report the highest-ever re-
tail quarter for us in Q3 in
PV,” said Shailesh Chandra,
MD & CEO, Tata Motors
Passenger Vehicles Ltd. 

Tata Motor PV’s one-time
windfall masks Q2 loss
due to cyber attack at JLR 
Aroosa Ahmed
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Two portfolio companies of
the Adani Group — Adani
Power and Adani Green En-
ergy — have received letters
of award (LoA) from the As-
sam government for a state-
of-the-art thermal power
plant and two pumped stor-
age plants (PSP), which
would see them collectively
invest about ₹63,000 crore.

Adani Power will invest
about ₹48,000 crore to set up
a 3,200 MW greenfield ultra
super critical power plant in
Assam, while Adani Green
Energy intends to invest an
additional ₹15,000 crore to
set up two PSPs in the state
with a combined capacity of
2,700 MW. AGEL has re-
ceived an LoA for 500 MW of
energy storage capacity.

“Our 3,200 MW thermal
power project and 2,700 MW
PSP projects in Assam col-
lectively represent not only
the largest private sector in-
vestment in the region but
also firm steps toward en-
ergy security, industrial de-
velopment and job creation,”
stated Gautam Adani, Chair-
man of the Adani Group.

THERMAL PROJECT

Adani Power emerged as the
successful bidder, o�ering
the lowest tari� of ₹6.30 per
kWh. It will set up an ultra
super critical plant under the
Design, Build, Finance, Own
and Operate (DBFOO)
model. The coal linkage for
the power plant has been al-
located under the Centre’s
SHAKTI Policy.

2 Adani cos to
pump ₹63,000 cr
in Assam power
projects 
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Arvind Ltd is fast-tracking its
sustainability game, prepar-
ing to lead as Europe rolls
out strict recycled content
and circularity regulations. 

On recycling, Punit
Lalbhai, Vice-Chairman of
Arvind Ltd, said, “Recycled
products constitute less than
2 to 3 per cent of the overall
textile volume at a global
level. At an urban level, we
blend small amount of re-
cycled content with quite a
lot of our products. It’s a step
that is making us future-
ready in terms of the in-
creased requirements com-
ing from the customers’ end.
For example, Europe has
passed a legislation that will,
after a certain date, require a
certain percentage of re-
cycled content product-wise.
So, all these e�orts are pre-
paring us for those changes.”

Arvind’s strategy is in-
formed by key regulatory de-
velopments in Europe. The
Ecodesign for Sustainable
Products Regulation (ESPR)

empowers the European
Commission to set binding
recycled-fibre requirements
in textiles. The Ecodesign
Working Plan 2025–2030
identifies textiles as a prior-
ity category for new meas-
ures. Additionally, the re-
vised Waste Framework
Directive mandates separate
collection of textile waste
and promotes fibre-to-fibre
recycling.

COLLAB WITH US FIRM

Arvind Ltd has partnered
with US-based Circ Inc. to
integrate next-generation
recycled fibres across its tex-
tile operations, marking its
second circular materials
collaboration within a year. 

Textile major Arvind
charts plan to meet EU
recycled fibre regulations
Avinash Nair

Ahmedabad

FMCG maker Marico posted
a 0.7 per cent decrease in its
consolidated net profit for
the quarter that ended
September, 2025 (Q2). The
company reported a profit of
₹420 crore during the
quarter compared to ₹423
crore reported during the
same period last year.

Revenue from operations
grew 30 per cent, to ₹3,482
crore (₹2,664 crore).

“Our performance in the
first half of the year reflects
the institutionalised resili-
ence of our operating model
amidst tough inflationary
conditions. We have sus-
tained healthy volume-led
growth in the India business,
coupled with market share
and penetration gains across
key portfolios. The interna-
tional business has delivered
stellar growth. We expect to
maintain healthy volume and
revenue growth momentum
in the quarters ahead,” said
Saugata Gupta, MD and
CEO.

The company’s ‘Parachute
Rigids’ posted a volume de-
cline of 3 per cent amidst
headwinds posed by unpre-
cedented hyperinflation in
copra prices. Value-added
hair oils grew 16 per cent in
value terms, while ‘Sa�ola
Edible Oils’ had a flattish
quarter in volume terms
amidst an elevated pricing
environment.

“Food grew 12 per cent
year-on-year and crossed the
₹1,100-crore mark in annual-
ised run rate. Premium per-
sonal care sustained its ac-
celerated growth trajectory,
led by the digital-first portfo-
lio. The digital-first portfo-
lio, comprising ‘Beardo’,
‘Just Herbs’ and the personal
care portfolio of ‘Plix’,
crossed the ₹1,000-crore
ARR mark,” the company
stated.

MARKET ABROAD

Bangladesh posted 22 per
cent CC growth. Vietnam
grew 6 per cent. The com-
pany said the fundamentals
and medium-term growth
outlook remain intact. Ex-
ports grew 53 per cent.

Marico’s profit declines a
tad to ₹420 crore in Q2
Aroosa Ahmed

Mumbai

Shailesh Chandra, Managing
Director & CEO, Tata Mo-
tors Passenger Vehicles Ltd,
to businessline.

GST rates on cars up to 4
metres in length and with up
to 1,200cc engine were
slashed to 18 per cent from
28 per cent. Cess was also re-
moved, making vehicles
cheaper. With the price re-
duction, original equipment
manufacturers (OEMs) re-
ported record sales across
vehicle segments and wit-
nessed an increase in de-
mand for small cars.

Nomura, in a report, noted
that commodity costs, led by
precious metals, have seen a

With rising commodity
prices and volatility in the
exchange rate, passenger
vehicle (PV) prices are set to
go up in 2026. Automakers
are evaluating price in-
creases, which are likely to be
implemented early next year.

“We will not be increasing
the vehicle prices in Q3 (Oc-
tober-December) because of
the Goods and Services Tax
(GST) price reduction im-
plementation. However, we
will be taking price increases
in Q4 (January-March),” said

sequential increase of 100
bps quarter-on-quarter (q-o-
q) in two-wheelers and pas-
senger vehicles (PV).
“Hence, OEMs might need
to consider price hikes in

January to o�set these pres-
sures and protect margins,”
stated the report. 

“With commodity prices
going up, depending on infla-
tion, vehicle prices will move
in sync, as is the norm. Any-
thing that goes into the
vehicle manufacturing pro-
cess would be taken up either
by the OEM or the end con-
sumer. This trend has been
going on for years, and I be-
lieve every OEM has planned
their business accordingly,”
Nitin Kohli, Brand Director,
Volkswagen India, told
businessline.

Analysts stated that the
pick-up in PV demand is be-

cause of the festive season
and GST cuts.

EXCHANGE RATE 

Luxury car makers are also
expected to increase their
vehicle prices in India in the
wake of Rupee depreciation. 

“We have not retained
anything from GST reduc-
tion....because the exchange
rate is high, we will have to
take some pricing action,
starting early next year. And
that would again cause senti-
mental issues, and buying
behaviour may also change.
So, those risks remain,” said
Santosh Iyer, MD & CEO,
Mercedes-Benz India. 

Automakers mull hiking prices in 2026 on costlier inputs
Aroosa Ahmed

Mumbai

If commodity prices go up,
depending on inflation, vehicle
prices will move in sync REUTERS 
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